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Mood of Finland

MOOD OF FINLAND COMPANY

IS A RESPONSIBLE PARTNER AND SERVICE
PROVIDER THAT REGENERATES TOGETHER

WITH OTHERS IN GOOD MOOD.

MOOD OF FINLAND COMPANY HAS BEEN
AWARDED THE SUSTAINABLE TRAVEL
FINLAND (STF) LABEL FOR LONG-TERM
WORK FOR SUSTAINABLE TOURISM FOR
THE FIRST TIME IN 2020 AND FOR THE
FOURTH TIME IN 2025.

SUSTAINABLE

TRAVEL
FINLAND™

VISIT FINLAND'S STATEMENT IN 2025:
THE CONVINCING, INNOVATIVE AND WIDE-
RANGING SUSTAINABILITY WORK
CONTINUES WONDERFULLY AT MOOD OF
FINLAND. GOOD LUCK FROM NOW ON!

MOOD OF FINLAND COMPANY HAS
COMPLETED THE WE SPEAK GAY
TRAINING 01/2025
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SCANDINAVIAN OUTDOOR
AWARD 2024: JURY
HONORARY ECO AWARD:
MOOD OF FINLAND

Finnish Travel Gala

ANU NYLUND HAS BEEN A FINALIST FOR
RESPONSIBLE OPERATOR OF THE YEAR
IN 2017 AND 2023.

BIOSPHERE
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Finland

MOOD OF FINLAND COMPANY HAS VERIFIED
RESPONSIBILITY WORK IN ACCORDANCE WITH
THE CRITERIA OF BIOSPHERE CERTIFICATION
SINCE 2020.

AUDIT COMMENTS IN 2025:

WE RECOGNIZE AND APPRECIATE YOUR
OUTSTANDING EFFORTS ACROSS NEARLY
EVERY ASPECT OF YOUR BUSINESS. YOUR
DEDICATION TO DOING GOOD, INSPIRING
OTHERS, SETTING THE RIGHT EXAMPLE, AND
EDUCATING ON SOCIAL AND ENVIRONMENTAL
ISSUES IS TRULY VERY GREAT. KEEP UP THE
GOOD WORK!

@ Glasgow Declaration

ANU NYLUND/ MOOD OF
FINLAND COMPANY HAS BEEN
A MEMBER OF THE
INTERNATIONAL
REGENERATIVE TOURISM
NETWORK SINCE 2021,
WHERE WE LEARN AND DO
THINGS TOGETHER.

MOOD OF FINLAND COMPANY
WAS THE FIRST IN FINLAND
TO SIGN THE INTERNATIONAL
GLASGOW CLIMATE
COMMITMENT 11/2021

W

;%Qéégﬁﬁf’

Padstot kategorian mukaan
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co2 Logistiikka

Hankinnat

MOOD OF FINLAND COMPANY HAS CALCULATED
THE EMISSIONS SINCE 2021. THE TOTAL
EMISSION AMOUNT WAS 3,98T AND PER SERVCE
DAY 22 KG CO2E IN 2024.

MOOD OF FINLAND COMPANY LAUNCHED THE
FIRST REGENERATIVE TOURISM TRAINING IN
FINLAND IN MAY 2023.

LOVE FOREST FINLAND —CONCEPT HAS BEEN
DESIGNED IN REGENERATIVE WAY.
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OWNER & FOUNDER
MOOD OF FINLAND OY
ANUNYLUND@MOODOFFINLAND.FL
VYAAY.MOODOFFINLAND.COM
VAXW.LOVEFORESTFINLAND.COM
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Why do we need a change? e __ L

" “"THE MAYOR PROBLEMS IN THE WORLD
. As a professional Wl.lO has' worked in the tourism ARE THE RESULT OF THE DIFFERENCE ©
industry for a long time (since the 1990s), I understand BETWEEN HOW NATURE WORKS AND 4

fhe neced for change. %525, THE WAY PEOPLE THINK" S
. The world is changing, and nature needs care. CRECORY B ATSUN -

Ll
’o

. We are overusing the natural resources.
Many also ask why sustainability is not enough.

. If we define sustainable and responsible activities so
that tourism must remain as we have come to
understand it, it is enough.

. But we need to redefine what tourism is in 2025.

. But I also think, that sustainability and regenerative
thinking are not exclusive, and we do not have to
choose which content to implement.

. It 1s good to master the understanding of sustainability
in one's own industry and in one's own operations.
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Mood of Finland

It's easy for me to agree with my
Chilean mentor, Carlos Briceno:

So far, tourism developers have been
considering what the destination could give to
tourism and tourists.

Tourism has to serve another kind of purpose
other than just entertaining tourists

In regenerative thinking, the question is turned
on its head.

We should ask what tourism could give a place
so that the well-being of the place and the
people who live there will be improved.
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A JAPANESE CONCEPT MEANING "A REASON FOR BEING"

Satisfaction, Delight and
but feeling of fullness, but
uselessness no wealth

What you are
GOOD AT

. Comfortable, Excitement and
' but feeling of complacency,
g emptiness but sense of

uncertainty
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Anu Nylund | Mood of Finland

~ University of Helsinki:
Environmental Sciences =D ’
=rn Finland University: University of Lapland:
rism research / PD Master of Social
rsity of Tampere: Sciences,
‘Pedagogical Studies Tourism research
enlinna Applied Sciences:
- Vocacional Teacher

University of
ense Madrid,
pain: Spanish
ge and culture

ack in Finland : Designing the

Future!
Regeneration

Levin Retkeilymaja, Lapland
Receptionist, Sales

POMO s &Marketing Lifelong learning
Bas;ﬂ;:;usm S Hispania Travel Agency Nature Tourism

Tourism Research

Aurinkomatkat, Spain  Sales & Marketing Manager :
Transformative

& Dom.Rep (5 years)
Tour Guide
TARTING Destination Manager

Adulta Oy Education
Trainer, Teamleader,
Development Manager

Basic Tourism
Studies

4 x Interrail ©
Hotel Klaus K,
Helsinki (1year)
Receptionist

Travel 2000, Spain
Travel Agent

Hoteles Poseidon,
Spain
Sales & Marketing

Helmi Business College
Trainer, Teamleader,
Development Manager
Perho Liiketalouspisto
Development manager,
Tourism

Partner in International
projects (Finnish, Spanish
and English)
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* In regenerative thinking, well-being is produced
for the individual, the community and nature.

* The ideal situation 1s for a company to look at
its entire business with the principles of
regenerative thinking,

* Of course, individual products can be
produced, but if there is no understanding
within the company of what regeneration
means, a particular product 1s almost like
greenwashing.

* Tourism is an enabler of change, and tourists
are active change agents together with
entrepreneurs.

* We need to design the right services and
innovate business ideas to meet these needs.
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Mood of Finland

WHAT HAVE I DONE SO FAR?

1. T first started to learn from Anna
Pollock and Daniel Wahl by reading
articles and joining the open
discussion forums.

2. I started to study in the Turismo
Regenerativo community in 2020 and
also passed a course in REGenlab.

3. I started to write reflections for the

blog: Forestexperience

4. 1 have designed the concept Love
Forest Finland 2020. It’s a global
initiative; Love Forest grows where
the trees grow. In 2025, the
southernmost trees are growing in

Brazil and the northernmost in the
Arctic Circle in Finnish Lapland.
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WHAT HAVE I DONE SO FAR?

1. I facilitated the workshops to design
the concept of Lapland Shepherd

. ) ; . ; e S o I Ve~ AF GRE-GUNDPARENT
holidays in 2021 in a regenerative way. [ R ! ) S 0FTHE MOOD OF INLIND
F STORY OF THE PLACE. Y i, » ST ‘_ ,
_ , i iy St CMHNT S OINELANCD
7P B i LITLE HOUSE, BULLT TN THE L30°S. THE HOUSE
2. 1 offered the first Regenerative Ak o R GENEATIONS A WAS RENTED TO THE VELLAGE 'S AGRICULTURAL AND
: it ) [ TN ' oo A FORESTRY WORKERS. THE GREAT-GRANDPARENTS
Tourism course in Finland in May i (ULTIVATED THE LANDS SURROUNDING THE HOUSE
2023 EORE S ay | 1 D BAD A GROCERY SHOP AND HOME AT
. THE NEARBY TRAIN STATION
L ] LATER THE HOUSE WAS SOLD AND
. USED AS A SUMMER COTTAGE.
3. I have given keynote speeches, |
trainings and workshops on G | W [F RS  \EREGENERATE
regenerative tourism in Finland and i d ' 000 O AT :
b e N AND. .
abroad. One of my longer-term e S = N
" ” " 1 1 . : NOW THE HOUSE 1S OWNED ‘ ACTING FOR A BETTER NEXT T0 THE HOUSE I5
partnerships is with the city of Bilbao. b1 HO0D O FINLAND COMPANY : e THE LOVE FOREST FINLAND BISECAME,
AND WIE ARE DEVELOPING IT IN ACCORDANCE L WHERE VISITORS CAN PLANT TREES AND
o . . WITH REGENERATIVE THINKING. THE PLACE IS ‘ PARTLCLRATE IN SUPPORTING
4. Now we are designing a concept in a SURROUNDED BY BEAUTIFUL NATURE SPOTS J . JNCHOTECION 0 OLD FOLLS
- : HERE VISITORS CAN EAPERIENCE NATURE E ORGANIZE ALLEN SPECLES ERADICATION
rural environment together with the ngDtks ALL YEAR ROUND AND STRENGTHEN A EVENTS AND LOOK FOR OTHER
: ' THELK RELATIONSHIP WITH NATURE. WE START WAYS TO PROTECT AND RESTORE THE
local community. I am looking THE DEVELOPMENT WITHOUT RUSHING, sacailih. SURROUNDING
forward to starting the development GVINGAVOICETOTHE N NATURE.
. . R . , LOCAL COMMUNITY. —X .
project with ViaVia from Belgium to gioy W/

1

develop the concept and organise a
workshop together with the local

people.
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Thank you for your interest.
I am happy to network!

Anu Nylund
www.moodoffinland.f1
anu.nylund@moodoffinland.fi

LinkedIn: Anu Nylund
IG: @mood_of_finland
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